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MUSIC AND CHEERLEADERS OFFER A WELCOME DISTRACTION
AT THE BIG SUR HALF MARATHON

The beautiful views of Monterey Bay and the rocky shoreline provide a scenic distraction to the thousands of runners along the Big Sur Half Marathon 13.1 mile course.  But that’s not all.  Along the way 15 musical groups and local cheerleading squads will entertain participants.
From rock bands to classical, bagpipers to country western, a variety of music will provide the beat to keep on moving along the course.  Musical groups are a signature of the Big Sur organization’s events, initiated at the inaugural Big Sur International Marathon in 1986.
Though Big Sur’s iconic grand piano on Highway One at Bixby Bridge won’t be on course for the half marathon, its featured pianist, Michael Martinez, will be playing the keyboards along Alvarado Street.  Other local groups include the Cachaugua Playboys at the start and finish, a lone bagpiper in the Lighthouse Tunnel, Derrick Brown also on keyboards at mile two, the Sambahemian singers and dancers near the American Tin Cannery, the Dick Robbins Dixieland Band at Berwick Park, Mozzo Kush and Nick Fettis (keyboard) in downtown Pacific Grove, the Me’lange Trio at Lovers Point, and Class Brass near Pt. Pinos.  Two new groups, the Wharf Rats and Lightfighters, have been added to the two-mile stretch along the Pacific Ocean, while the stirring Taiko drummers are stationed near the turn-around at Asilomar Beach.  Folk singer and local icon Myles Williams will be performing the national anthem at the race start, followed by an inspirational releasing of doves.
This year, in addition to the diverse musical entertainment, the Big Sur Marathon has reached out to local schools to encourage cheer squads and stations along the course. 

Spectators are also encouraged to line the race course and cheer the runners on.  Key viewing sites include atop Lighthouse Tunnel, along Cannery Row, in downtown Pacific Grove and at the race finish line near Fisherman’s Wharf at Custom House Plaza.
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