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HALF MARATHON CONTRIBUTES $8.5 MILLION

TO LOCAL ECONOMY


They come, they run, they eat, drink, sleep and buy.  And thanks to the thousands of runners and their supporters at the Big Sur Half Marathon on Monterey Bay, they contribute more than $8.5 million dollars to the local economy in a single weekend.


In November 2010, the Big Sur International Marathon (BSIM) commissioned an economic impact study to determine the extent of the event weekend’s monetary value to the local community.  Viewing all spending areas including lodging, dining, retail, car rental, BSIM expenditures, expo purchases from local vendors and related indirect and induced costs, the results totaled $8,742,666.


The study was conducted by Scott Minto, Director of the Sports MBA Program at San Diego State University.  SDSU performs economic impact analysis reports for numerous endurance events, primarily for San Diego-based Competitor Group, Inc.  These reports have included studies for marathons and half marathons in Seattle, San Jose, Los Angeles, Las Vegas, Chicago, Dallas, Philadelphia, Nashville and Virginia Beach.  In May 2011, SDSU conducted a second report for the Big Sur International Marathon which revealed an even higher impact of $18,139,252.


The average travel party size for the Half Marathon was 3.4 people and the average length of stay was 2.3 nights.  During the November 2010 weekend, 6,350 room nights were utilized, resulting in $1,109,503 in lodging costs alone.  Daily spending including food and beverage, retail, entertainment and ground transportation added up to $2,612,423.


Runners in general tend to have a higher than average income and education level.  For the Half Marathon, the household income averaged $141,269.  More than 86% had a bachelors degree or higher (15% had a doctorate or professional degree); 57% were married.

The 2011 Big Sur Half Marathon on Monterey Bay has an increased field from 7,200 in 2010 to 8,000 registered runners this year.  Though a follow up economic study isn’t planned, the increased numbers will likely push the impact numbers beyond $9 million for the weekend.


To view the full report, contact Julie Armstrong, Julie@bsim.org or 831-625-6226.
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