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LOCAL GROUPS GIVE…AND GET

AT BIG SUR HALF MARATHON


For every eight runners at the Big Sur Half Marathon on Monterey Bay, there’s a volunteer involved.  Nearly 1,200 local residents will help stage the November 20 race for the 8,000 runners registered.


The Big Sur International Marathon, a 501(c)3 non-profit organization, relies on volunteers for all its events including the April International Marathon, the fall Half Marathon on Monterey Bay, the spring Mud Run and the year-round JUST RUN youth fitness program.  Though some sign on as individuals, most are part of a group working on a specific aspect of the race.


Scout groups, high school sports teams, local service clubs, volunteer fire departments, library foundations and others join together to support the annual races.  They man aid stations, pass out post-race food, organize and distribute t-shirts, award finishers’ medallions, set up and tear down fencing and barricades and perform dozens of other tasks necessary to operate a major event.


“Our races consistently get the highest marks for great organization,” said Wally Kastner, race director of the Big Sur International Marathon.  “Everyone who wears a ‘blue jacket’ [a volunteer race board or associate member] is a race director.  Runners appreciate that they can find help wherever they turn.”


He adds, “Once the starting gun goes off, it’s out of our hands.  It’s up to the volunteers to execute the race.  Thankfully, we have experienced groups that come back year after year.”


In return for their important service, the non-profit marathon organization gives back in the form of grants to various groups.  Last year, $44,000 was distributed to 34 groups from throughout the Monterey Peninsula. Awards are based on a variety of criteria including the number of hours provided to the event.


Contributing to local charities has been part of the mission of the Big Sur Marathon organization since its inception in 1986.  To date, more than $3 million has been distributed to local groups from the marathon and half marathon.  In addition, race proceeds help fund JUST RUN, a successful youth fitness program that last year reached 8,000 school children, emphasizing running and healthy lifestyle choices as a way to fight childhood obesity and related illnesses.
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